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Only 15 days left to register
for the Mark Challenge 2022!

Monaco, February 15", 2022

The registration deadline for the ninth edition of the Mark Challenge is only 15 days away.
From March, 1%, it will no longer be possible to register and participate in the competition.
Then, registered teams will have until March, 14% to submit their business concepts.

The selected finalists will compete in Monaco, in the prestigious frame of the Monaco Yacht
Club, on May 19t 2022.

Mark Challenge 2022

Mark Challenge is a business plan competition, powered by the International University of
Monaco (IUM), aiming at connecting students and professionals with community leaders and
academic professionals. The competition is conducted in the form of a pitch, and the projects must
meet the following prerequisites:

- Be aluxury or premium product/service

- Have an international scope

- Have an environmental or social impact

- Target High Net Worth and/or Ultra High Net Worth Individuals

IUM organizes the competition with the support of a committee consisting of University faculty,
students, and alumni communities, as well as local and international professionals.

For the 9" edition, we have 2 categories of competing teams:

- category 1: Bachelor students, Master students (only teams of 2-4 are allowed to
compete);

- category 2: MBA, Executive MBA, Alumni, professionals with or without university
degree (NEW: mono entrepreneurs will be allowed to compete alone).

They will compete in 3 qualifying rounds:
- Round 1: submission of business concept
- Round 2: submission of business plan
- Round 3: online battles on April 22" (further details will be announced)

The 6 Finalist teams, proposed by Jury 2 and confirmed or modified with the Online Battles, will
have the opportunity to pitch their entrepreneurial ideas to the final Jury.
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If sanitary situation permits, the Grand Final 2022 will be held in the prestigious location of the
Monaco Yacht Club on May 19", 2022. Otherwise, the event will be held online the same day.

During the Grand Final, besides the Best Business Plan awards for category 1 and 2, two Special
Awards will be conferred:

- Fashion and Accessories,

- Yachting.

A few words from Dr. Jean-Philippe Muller, General Director of the International
University of Monaco

It is important for the University to engage and support students' entrepreneurial spirit,
especially in the luxury sector, since it is an important area of expertise in Monaco.

It is in the DNA of the University to help students become more informed about real life and to
have an experiential learning education by developing real projects in front of a professional

jury.

A few words from Dr. Annalisa Tarquini-Poli, Founder and Director of The Mark Challenge

We are now in our ninth edition and we have received a large number of projects from students
and professionals coming from Universities and Business Schools all over the world.

We are able to organize this competition and create this incredible event year after year thanks to
the generous contributions of professors, Program Directors, and Jury Members, who are
essential in ensuring the neutrality of the selection process.

We rely on you to make sure that this edition's numbers increase as they have done in the previous
years.

A few words from Dr. Julia Riedmeier, Founder & Managing Director of Code Luxe,
Strateqy Consultant and Adjunct Professor

The annual business plan competition “The Mark Challenge” is an excellent opportunity to fuel
the entrepreneurial spirit in the luxury industry, to lead business ideas into a more sustainable
future, and to connect students with industry professionals and academics.

Over the years, the Mark Challenge has become an integral part of my second semester luxury
course in the Master's program at Munich Business School.

The business concept is equivalent to the midterm exam, while the business plan is related to the
final — whether or not my students pass the first or second competition hurdle. In this way, the
students can directly apply their knowledge from different disciplines, sharpen their luxury
business mindset in relation to social and environmental pillars, and enhance their entrepreneurial
skills. Another element is our Luxury Insight Talk, to which I invite, for example, the winners and
finalists of the 2020 edition from our program.
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During these talks, the alumni share their experiences and serve as a sounding board for new
ideas. We truly embrace the full potential of this enriching initiative as it supports moving the
luxury business to a better future and educates the upcoming talents of the industry.

A heartfelt thank you and applause to Dr. Annalisa Tarquini and the International University of
Monaco, who initiated the competition in 2014, and to the fantastic Mark Challenge team for
bringing this incredible opportunity to life.

It is definitely an annual highlight not to be missed for any luxury enthusiast!

If you are a professor or Program Director and would like to include the Mark Challenge into your
teaching program, please contact us at themark@monaco.edu.

We can organize personalized information sessions for your students and provide you with all the
information you need to participate.

Ambassadors wanted!

We are looking for ambassadors for the Mark Challenge.

If you were a participant, if you registered, or if you plan to register to the competition, and you
want to tell us what inspired you to do it, please contact Valentina at themark@monaco.edu.

You will have the opportunity to be featured on the competition's social profiles.

N.B. If you have registered or intend to register for this edition, the videos must not contain any
reference to your project for reasons of neutrality in the jury's evaluation of the projects.

Take a look at the last information session!

You can access the information session that took place on January, 24™ by clicking on the
following link: https://we.tl/t-sDbealJ88v
Stay tuned on our social media profiles for updates on upcoming information sessions.

For more information about the Mark Challenge competition, please feel free to visit our
website and follow our social media pages (LinkedIn, Instagram, Facebook).
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Project: Only One

Project: Closet Relay

Project: Phoenix

Project: HY-Plug

University: POLIMODA

University: MIP
Politecnico di Milano

University: Burgundy
School of Business

University: [IUM-
International University
of Monaco

Nationality: Italy

Nationality: Italy

Nationality: France

Nationality: Monaco

CATEGORY 1

CATEGORY 2

SPECIAL AWARD IN
FASHION

SPECIAL AWARD IN
SUSTAINABILTY &
SPECIAL AWARD IN
YACHTING

Our goal is to disrupt
the limited experience
that the luxury second-
hand market currently
offers by developing a
digital auction platform
where we pair a
unique second-hand
piece with a tailored
experience.

Kids fashion every day
—that’s closet relay.
Closet Relay’s mission
isto inspire a new
flexible,
environmentally
sustainable, and
service — driven
meaning of fashion
luxury.

Phoenix focuses on the
manufacture of
sustainable buttons for
the luxury industry.

Hy-Plug aims at
becoming the new
player in sourcing of
renewable energies for
the yachting industry.




